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Table 16.1 
Advantages advertised by portraitists, miniaturists, and profilists in American newspapers, 1765–1825. 
Based on approximately 450 notices generated by about 400 artists. 
 
Description of Advantage Number 
  
Warrants “striking” likenesses 139 
Displays specimens 137 
Comes from fashionable places 103 
Gives drawing and painting lessons 92 
Uses an approved machine 60 
Remains a short time 42 
Is willing to work at clients’ houses 31 
Cites moderate or reduced prices 31 
Is expeditiously done 21 
Shows masterly style 15 
Gives special accommodation for ladies 9 
Appeals to family and friends 8 
Uses good colors 8 
Has studied under recognized masters 8 
Offers medical electricity 6 
Avoids mistakes 6 
Paints the deceased 6 
Gives credit or takes goods 5 
Alters or retouches miniatures 5 
Cites prestigious clients 5 
Cites numbers of clients 4 
Offers waxwork busts 3 
Copies other artwork 2 
Exhibits beautiful paintings 2 
Hands out free samples 2 
Clearly identifies his work 2 
Cites disabilities 2 
 2 
Shades hair in current fashion 2 
Offers client visits to studio 1 
Keeps art up with “fleeting time” 1 
Guarantees teaching art 1 
Is willing to paint landscapes 1 
Admits to being a stranger 1 
Provides a “feast to the Physiognomist” 1 
Reminds artwork is exempt from taxation 1 
Offers heraldry painting 1 
Signs subscriptions 1 
Publishes drawing manuals 1 
Prefers daytime 1 
 
Source: “Early American Newspapers.” 
 
